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WELCOME TO THE DENTAL WEB SITE OF DR. KIRK BOETTCHER -
BELLEVUE, EASTSIDE AND FACTORIA WASHINGTON'S (WA)
TRUSTED FAMILY DENTIST!

Family & General Dentistry with an Emphasis on Cosmetic Care

Thank you for taking the time to visit our dental web site. Our dentist, Or. Kirk Boettcher, and his talented
staff work hard to bring beautiful smiles to Bellevue, Eastside and Factoria, Washington (WA). We strive to
CONTACITIaT make your dental treatment as relaxing as possible. Bacause of this, we feature comprehensive, comfortable
an appointment: dentistry in a modern office setting ~ we even offer iPods and Nitrous oxide for treatment. Please use this
425.747.6640 website to learn more about dentistry in the Bellevue area including how our dentist provides excellent
familv. aeneral. and cosmetic dentistrv that will leave vou smilina!

The WSDA has selected Sesame Communications as its rec-

ommended provider for Web site design, search marketing, and
online patient relationship management. Sesame offers Wash- .
ington state doctors different levels of Web design ranging from :

basic sites to fully custom-designed, and WSDA members are

eligible for special discounts on all Sesame services.
“We are happy to endorse Sesame and we think their level
of expertise in Web site development will be a great benefit

to our membership,” said Kainoa Trotter, WSDA director of

convention services.
In a market where competition is increasingly online, many
dentists are desperately searching for the right Internet mar-

keting strategy. Research consistently shows that patients are
. $-is . . online and prefer clinicians who offer them the convenience

By S pec (@) | 1ZIN 9 N d e nn Sh"y of online interaction. That's why it's important to have a trust-

/ ed Web services provider.

. F Fortunately, Washington dentists need look no further than

SeSO me CO mmun |CO“ ons their own backyard for the experts in online dental patient
acquisition and retention, as well as cutting-edge patient re-
search. Seattle-based Sesame Communications, pioneer of In-

h e | ps yo ur p (@ Ch ce S h I ne ternet-based patient connection systems in dentistry, has pub-

lished the results of two studies over the past year identifying

why prospective patients choose one practice over another on-
on Th e We b line. They’re using what they learned to help dentists design
more profitable Web sites and online search strategies.

Continued on page 16
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with a dazzling smile

Where Beautiful Smiles Begin

Enhanced Smiles—trust in your dentist, confidence in your smile. Serving the communities of
Seattle, Tukwila, Kent, Renton, Burien, and Normandy Park.

Reciaim the confidence and natural beauty that comes with a dazzling smile, At Enhanced Smiles, we
know what you want: healthy teeth, a gres !a and the confidence that comes from looking your very
best. Dr. Dauglas Whitfiald and his knowlt keep your trust. Maybe you
need TMI/TMD treatmant, night guan w ~=hing, or
dental vencers, Or simply exceptional de 8.
need, you'll get the perfect blend of con
And we offer flexible times to fit your 5
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This page and opposite: Seasame
Communications has streamlined the design
process for local dentists, with a range of
choices to suit any practice and need.
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FOR NEW PATIENTS ~ COSMETIC DENTISTRY
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TREATMENT OPTIONS  PEDIATRIC DENTISTRY

Learn More

Implant Restoration

Benefits of a Patiant-Centered Approach
Full Mouth, Whole Body Dentistry
Cosmetic Bleaching

TMI/TMD Treatment

Keaping Your Teath Healthy

Contact Us

SANMI® Whitening Systam
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continued from page 14

Go where patients are

Dentists and prospective patients typi-
cally find each other through some shared
social forum, and the Internet has become
the most popular social venue in town. In
order to make a virtual connection, howev-
er, a practice must not only be found online
but also chosen.

While many practices are concerned
about their site’s search engine ranking (a
key reason for selecting a comprehensive
Web services provider), there’s been a lack
of reliable data about what attracts pros-
pects to one practice over another, based
on practice Web sites. Sesame’s ground-
breaking consumer studies fill this gap,
providing crucial information on how to
design an effective dental Web site.

Does your Web site attract new patients
- or repel them?

To determine what Web site factors lead
prospective patients to contact a practice
for an appointment, Sesame videotaped
individual consumers in need of either
general or cosmetic procedures as they
searched for a practice online. After visiting
a practice Web site, prospects completed a
survey rating their likelihood of contacting
the practice for an appointment. Once the
studies were complete, the videotapes and
surveys were analyzed to identify the fac-
tors correlated to site failure or success in
attracting new patients.

The studies revealed several key findings:
» The Web site factors that lead
consumers to select one practice over
another online are remarkably consistent

There is also a set of Web site factors
that lead consumers to reject a practice

 The Web factors that appeal to
prospects looking for expensive
cosmetic procedures are different
from those that appeal to general
dentistry prospects

Data in hand, the SesameTeam created a
system for evaluating a doctor’s site and rat-
ing its appeal to patients, based on the pres-
ence or absence of the Web site factors found
to be significant. The result is a Patient Ap-
peal Rating™ Web site evaluation, offered
free to Washington dentists who want to
know how successful their existing sites are
at attracting new patients. To download the
study whitepaper and request your Patient
Appeal Rating™ evaluation, visit www.pa-
tientappealrating.com/WSDA.

Perhaps the most surprising discovery is
how poorly most dental sites perform. Of the
dental Web sites consumers reviewed, the
vast majority — 80 percent — failed to per-

In competitive
markets, search
engine optfimization
techniques aren't
enough on their
own to get a Web
sife fo the top of
the results list. For
these markets,
search engine
management is
needed to get
your site noficed
by consumers.
Sesame increases
and maintains your
search engine rank
by managing an
ongoing Web
presence for you on
social networking
sifes.
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suade prospects to contact the practice for
an appointment. Many of these sites featured
flashy visual treatments and overwhelming
content that turned prospects off.

Successful sites, on the other hand, were
easy to use, offered the specific content
that consumers were looking for, and had
a warm, patient-centered design. By fo-
cusing on consumers concerns, effective
dental Web sites help doctors build trust-
ing relationships with prospective patients
before they contact the practice.

Get found online

As this research shows, it's important to
make sure you have the right Web site be-
fore you focus on helping consumers find
it. Once that’s done, Sesame uses several
strategies to help prospective patients con-
nect with you online.

The first is search engine optimization,
or SEO. Simply put, SEO is the science of
editing Web site content and code to match
how search engines work and what people
typically search for, adding elements that
improve rank and removing barriers that
might keep your Web site from appearing
at the top of search engine results.

In competitive markets, SEO techniques
aren’t enough on their own to get a Web site
to the top of the results list. For these mar-
kets, search engine management is needed
to get your site noticed by consumers. Ses-
ame increases and maintains your search
engine rank by managing an ongoing Web
presence for you on social networking sites
such as MySpace, Facebook, and YouTube
and blogging for your practice. Sesame’s
search marketing specialists also create tai-
lored online campaigns through Google Ad-
words™ aimed at the specific types of con-
sumers you want to attract to your practice.

Keep patients happy

Once prospects become patients, Sesame
helps keep them happy - and keeps them
referring - by providing convenient an-
swers where they spend their time: online.
Appointment, account information, and
bill payment give them 24/7 convenience
while reducing practice costs. All thissin-
formation is already in your computer, so
Sesame saves your staff time by automating
your data to work the extra mile. Appoint-
ment confirmations are also automated,
with patients choosing whether they want
voice, email or text. Your patients’ satis-
faction is measured by post-appointment
feedback and surveys that keep you con-
nected with your patient base.

Being online is much more than a Web
site, and Sesame Communications is the
complete online services company for den-
tists. To learn more about how they can help
your practice, call 1-866-592-7572 or e-mail
solutions@sesamecommunications.com.
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